
AI in Hiring



Problem
Emerging growth of AI products in hiring 

Past research focuses on the employer and HR 
professional’s perspective 

Lack of understanding of candidate awareness and 
potential behavior impacts across the entire 
process of finding a job. 

*While seeking to understand awareness/behavior 
we also gathered data on candidates’ attitudes 
towards tools

“5 Fascinating Uses of AI in Recruitment [+ Infographic],” accessed September 20, 2020, https://harver.com/blog/uses-ai-in-recruitment/.

https://harver.com/blog/uses-ai-in-recruitment/
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Awareness and Attitudes
Agree/Disagree Statements (fair, 
important, improve, inform, approach, 
highly)

Coeff. SE t P>|z|

0.4146 0.1954     2.12 0.034*

Chatbot Video 
Interview

Gamified 
Assessment

During which parts of the hiring 
process do you think that companies 
should utilize artificial intelligence? 

Coeff. SE t P>|z|

0.1878 .0850 2.21 0.027*



Awareness and Behavior Change

●

●

Odds Ratio SE z P>|z|

Low certainty  2.514  1.3491 1.72   0.086

High certainty 4.533       2.4208   2.83 0.005



Attitudes: Functionality Awareness



Attitudes: Functionality Awareness



Attitudes: Functionality Awareness



Attitudes: Real Life Experience



Tools and Attitudes



Questions and Concerns



(Potential) Behavior Change



Risks and Recommendations
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Questions? 


